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‘ Extended-Release Opioid Competitive
Landscape

Brand Name Chemical Name Company Brand Generic
Avinza® Morphine sulfate extended-release capsules Pfizer \

Butrans® Buprenorphine transdermal system Purdue \

Exalgo® Hydromorphone hydrochloride extended-release tablets Mallinckrodt \

Embeda®* Morphine sulfate and naltrexone extended-release capsules Pfizer \

Duragesic® Fentanyl transdermal system Janssen \ v
Kadian® Morphine sulfate extended-release capsules Actavis \ V
MS Contin® Morphine sulfate controlled-release tablets Purdue \ \
Nucynta® ER Tapentadol extended-release oral tablets Janssen \

Opana® ER Oxymorphone hydrochloride extended-release tablets Endo \ \**
OxyContin® Oxycodone hydrochloride controlled-release tablets Purdue \

Dolophine® Methadone hydrochloride tablets Roxane \ v

* Not currently available or marketed due to voluntary recall
,PUR % | ** Only 7.5 mg and 15 mg strengths 2



‘ Extended-Release Opioid Prescriptions

Branded
12 Month Sales Ending
August 2012
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Immediate-Release, Single-Entity Opioid
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Combination Opioid Prescriptions
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Tramadol TRxs by Month
January 2010-September 2012
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‘ Monthly Total Prescriptions of Key Non-
Opioid, Non-NSAID Pain Products

Branded
12-Month Sales

Ending Aug 2012
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* Cymbalta Sales Factored (21.7%) to Reflect Percent Used For Pain. (IMS Health NDTI)
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‘ Annual Prescriptions and Dollars in Various
Segments of the Analgesic Market

(IMS MAT August 2012)

Non-Opioid/Non-

NSAID $3.9 Billion 7.6% 50.6 million 8.8%
E’;ﬁggzd{;pioi . $53Bilion 2.8% 26.2 million 0.1%
meda o $1.4 Billion 11.6% 23.8 million 10.8%
83:2%23%” $1.5 Billion 5.5% 189.9 million -2.5%
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Decline in OxyContin® TRxs From Late 2010
Through 2011 Seems to Have Stopped

Weekly Total Prescriptions of Branded OxyContin:

Original Formulation and Reformulated OxyContin
Retail Pharmacies Only
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OxyContin® Maintains “Best in Class” Brand
Formulary Coverage in Commercial and Med D

Commercial Medicare Part D Medicaid
a Tier 2 a Tier 2/3 Preferred a On-Formulary
" Coverage: 85.9% " Coverage: 56.8% " Coverage: 3.1%
" Lives: ~184MM " Lives: ~17MM " Lives: ~1.5MM
o Tier 3 0 Non-Preferred o Prior-Authorization
" Coverage: 7.9% ® Coverage: 16% " Coverage: 97%
" Lives: ~17MM " Lives: ~5SMM " Lives: ~47MM

Source: Fingertip Formulary, 10/1/12
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